COMPANY PROFILE

Established in 1950, Diners Club International® became the first multi-purpose charge card
in the world, launching a financial revolution in how consumers and companies pay for
products and services. Today, Diners Club’ is a globally-recognized brand serving the
payment needs of select and affluent consumers, offering access to more than 1,900
airport lounges and experiences worldwide?, and providing corporations and small business
owners with a complete array of expense management solutions. With 44 issuers? and
acceptance in more than 185 countries and territories?, Diners Club is uniquely qualified to
serve its Clubmembers all over the world.

CLUBMEMBER BENEFITS

* Diners Club International is accepted at millions of locations worldwide* and more than
1.7 million ATMs?>.

*  Access to more than 1,900 airport lounges and experiences worldwide?!

* The Travel Tools app offers 24/7 access to Diners Club resources and travel information
around the globe

CONSUMER AND COMMERCIAL PROGRAMS & SERVICES

Access to an exclusive brand and comprehensive product suite, including:

¢ Relevant Clubmember benefits (see above)

* Consumer and commercial credit, debit and prepaid

* Flexible dual and co-brand card options and contactless payment capabilities

*  Full range of flexible commercial solutions for clients of all sizes and corporate spend
categories

*  Complete set of Expense Management tools for Corporations and Business clients

BRANDED PROGRAMS

* Diners Club Destinations: Enhanced experiences for Clubmembers in key locations
around the world to drive local and cross-border spend

* Together For Change: Our global corporate social responsibility program works to help
reduce food waste and support sustainability by empowering individuals to elevate
activities in their daily lives into opportunities for paying it forward. To complement our
global effort, this program enables our Diners Club issuers to support a variety of local
causes that matter most in their communities and countries under a unified, branded
framework.

COLLABORATIONS

Diners Club has developed several unique partnerships and programs around the world,
including the Diners Club International® Pro-Am Classic, a prestigious annual golf event,
now in its 34th year. Diners Club also offers the Diners Club Winemaker of the Year Award
celebrating South African winemakers.

1Based on information provided by third-party service providers and Network Participants as of February 2026.

2*DCl Issuers included in total count have active Network Participation Agreements (NPA) or Sublicense NPAs which authorize them
to issue DCI products and include only those franchises with cards in force (CIF) in market.

3Internal Discover Transaction Data, leveraging the average of transaction data from 2023-2025

“The Nilson Report December 2025; As of September 30, 2025.

SInternal DFS Services LLC Data as of 12/31/2025 and Global ATM Intelligence Service study by Datos Insights data as of 12/31/2024

Public

WEBSITE

www.DinersClub.com

HEADQUARTERS

Riverwoods, lllinois,
U.S.A.

LEADERSHIP

Ricardo Leite,
SVP International Markets Development and
President, Diners Club International

HISTORY

Diners Club began its proud history in 1950, when
Frank McNamara had dinner in a New York
restaurant but left his wallet in another suit,
leaving him unable to pay the bill. He resolved
never to let this happen again. He founded Diners
Club, introducing the world's first multipurpose
charge card.

A Legacy of Firsts:
e First multi-purpose charge card

e First internationally accepted
charge card

*  First rewards program

e First multinational corporate
card program

MEDIA RELATIONS

Email: Media-Network@capitalone.com
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